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Listen2YourSelfie: Phase One 

• Impressions: 84 million  
• Click through rate: .51 percent  

(Standard .05-.08) 
• Website duration: About 3 minutes   
• Video completion: 9.2 million (83%) 



Takeaways and new solutions  

• Youth engagement on social media  
• Partner engagement in communities 
• Facebook strategy 
• Priority population contractor involvement 

 



• Banner ads, videos, and radio  
• High impact ads 
• Facebook & Instagram 

Listen2YourSelfie: Phase Two Online 



• Snap Chat filter & Post-it notes 
• Video contest 
• Facebook Live 
• C89.5 partnership 
• Backdrop photo booths 
• Campaign Takeovers 

Listen2YourSelfie: Phase Two IRL 



• Campaign backgrounder 
• 5 Things you can do 
• Key messages & Talking points 
• Sample newsletter 
• Social media content and images 

 

Listen2YourSelfie: Partner Toolkit 



Listen2YourSelfie: Make it your own 







Young adult (18-20) 
• Timeline TBD 
• Collaborate with colleges 
 

Parent/Adult influencer 
• January-April 2017 
• Next level of “Provocative Question” ads 
 

Pregnant/Breastfeeding women 
• May-June 
 

General adult (21+)  
• April-June 

Beyond the youth campaign 


