Facts About Alcohol Advertising and Youth
Why Do We Need to Regulate Alcohol Advertising and Marketing?
In a Policy Statement from the American Academy of Pediatrics published online on September 27, 2010, the Academy stated that research has revealed advertising may be responsible for up to 30% of adolescent tobacco and alcohol use.
,
  They go on to provide the following research information related to alcohol:

· Approximately $6 billion is spent annually on alcohol promotion and advertising.

· Beer, wine and liquor ads are frequently featured on prime-time television, and young people view 1000 to 2000 alcohol ads annually.
,

· All of the top-15 teen-oriented shows contain alcohol ads.

· Teenagers are 400 times more likely to see an alcohol ad than a public service announcement that discourages underage drinking.

· Many studies have shown exposure to alcohol advertising results in more positive beliefs about drinking and is predictive of drinking during early adolescence and young adulthood.
,
,

Remind Me Why Alcohol Use Is a Problem

Underage drinking is a serious health concern. In the U.S

· Motor vehicle crashes are the leading cause of death among youth ages 15 to 20, and the rate of fatal crashes among alcohol-involved drivers between 16 and 20 years old who have been using alcohol is more than twice the rate for drivers 21 and older who were using alcohol. Alcohol use is also linked with youthful deaths by drowning, suicide and homicide.
· A person who begins drinking by the age of 15 is five times more likely to develop alcohol dependence than someone who waits until adulthood to use alcohol.

· During adolescence, new networks are being formed in the brain. Alcohol use during this time can adversely affect brain development.

· Alcohol use is associated with many adolescent risk behaviors, including other drug use and delinquency, carrying a weapon and fighting, and perpetrating or being the victim of sexual violence.

· Underage drinking cost the U.S. $62.0 billion in 2010. The cost to Washington residents was $1.4 billion.

Information Sources and References






� Atkin CK. Survey and experimental research on effects of alcohol advertising. In: Martin S, ed. Mass Media and the Use and Abuse of Alcohol. Rockville, MD: National Institute on Alcohol Abuse and Alcoholism; 1995:39–68.


� Pierce JP, Choi WS, Gilpin EA, Farkas AJ, Berry C. Industry promotion of cigarettes and adolescent smoking. JAMA. 1998; 279(7):511–515.


� Center on Alcohol Marketing and Youth. Alcohol Advertising and Youth [fact sheet]. Washington, DC: Center on Alcohol Marketing and Youth; 2007.


� Strasburger VC, Jordan AB, Donnerstein E. Health effects of media on children and adolescents. Pediatrics. 2010;125(4):


756 –767.


� Jernigan DH. Importance of reducing youth exposure to alcohol advertising. Arch Pediatr Adolesc Med. 2006;160(1):


100 –102.


� Center on Alcohol Marketing and Youth. Georgetown study finds number of alcohol ads bombarding teens rose in 2002 [press release]. April 21, 2004. Available at:  www1.georgetown.edu/explore/news/ ?ID_783. Accessed August 12, 2009.


� Mothers Against Drunk Driving. Latest CAMY study shows TV alcohol ads outnumber responsibility ads 226 to 1 [press release]. May 26, 2004. Available at: �HYPERLINK "http://www.camy.org/research/responsibility0504"�www.camy.org/research/responsibility0504�. Accessed August 12, 2009.


� Stacy AW, Zogg JB, Unger JB, Dent CW. Exposure to televised alcohol ads and subsequent adolescent alcohol use. Am J Health Behav. 2004;28(6):498 –509.


� Austin EW, Chen MJ, Grube JW. How does alcohol advertising influence underage drinking? The role of desirability, identification and skepticism. J Adolesc Health. 2006;38(4):376 –384.


� Snyder LB, Milici FF, Slater M, Sun H,Strizhakova Y. Effects of alcohol advertising exposure on drinking among youth. Arch Pediatr Adolesc Med. 2006;160(1):  18 –24.


� National Institute on Alcohol Abuse and Alcoholism.


12 Underage Drinking Enforcement Training Center.








