	2015 Washington State Community Assessment of Neighborhood Stores (CANS)

	[bookmark: Text1]Store Name:      DOH LABEL HERE

[bookmark: Text2]Street Address:      
[bookmark: Text3]City:                           Zipcode:      
Nearby Landmark:      
	[bookmark: Text4][bookmark: Text5]Date:                Start Time:                End Time:                

	
	[bookmark: Text6]Initials of inspectors:      

	
	[bookmark: Check1]Store Type:  
[bookmark: Text7]|_| Convenience    |_| Grocery/Supermarket    |_| Other:      

	A. Community Environment

	Can you see any of these youth-friendly places when you are standing on the store property?
	Check any situations that suggest young people “hang out” on store grounds:

	School
Places of worship
Parks, playground or sports fields
Daycare or childcare center
Malls or youth-focused stores
Other (describe):      
	|_| Yes  |_| No
|_| Yes  |_| No
|_| Yes  |_| No
|_| Yes  |_| No
|_| Yes  |_| No
|_| Yes  |_| No
	2+ youth hanging out in front of store
Graffiti or gang tagging
Benches or picnic tables
Bulletin boards/ads for youth events
Bike racks
Other: (describe):      
	|_| Yes  |_| No
|_| Yes  |_| No
|_| Yes  |_| No
|_| Yes  |_| No
|_| Yes  |_| No
|_| Yes  |_| No

	B. 
Advertising

	Does the store have ads that appeal to youth outside the store? 
|_| Soda/sweetened drinks                |_| Energy drinks               |_| Sports teams (Mariners, Seahawks)
[bookmark: Text8]|_| Candy or ice cream                      |_| Other:      

	Are there family-friendly ads outside the store?            |_| “Let’s Draw The Line” materials
[bookmark: Text9]|_| Stickers/signs from local youth orgs     |_| Stickers/signs for “family friendly” or similar     |_| Other:      

	Are there family-friendly ads inside the store?              |_| “Let’s Draw The Line” materials
|_| Signs to deter illegal tobacco/alcohol sales     |_| LCB Responsible Vendor Certificate     |_| Other:      

	EXTERIOR Alcohol and Tobacco Advertising details
	Tobacco Advertising
	Alcohol Advertising

	Total number of exterior ads: on windows/doors (facing out), building, gas pumps, sidewalk or border areas – with brands, prices, symbols. (if “0” skip questions below)
	[bookmark: Text10]Number:      
(not necessarily the total of the numbers below)
	[bookmark: Text11]Number:      
(not necessarily the total of the numbers below)

	Neon or lighted ads:
	|_| Yes    |_| No
	|_| Yes    |_| No

	Free-standing ads (“sandwich board signs”):
	|_| Yes    |_| No
	|_| Yes    |_| No

	Offers for discounts, sales, and deals 
(example: “buy one get one free”): 
	|_| Yes    |_| No
	|_| Yes    |_| No

	Ads for hard liquor:
	
	|_| Yes    |_| No

	Ads for beer or wine:
	
	|_| Yes    |_| No

	Ads for menthol cigarettes:
	|_| Yes    |_| No
	

	Ads for fruit, sweet or exotic- flavored tobacco:
	|_| Yes    |_| No
	

	Ads for “e-cigarettes” or “electronic cigarettes”:
	|_| Yes    |_| No
	

	Ads for “natural,” “organic” or “additive free” tobacco:
	|_| Yes    |_| No
	

	Ads for specialty products (“strips”, “orbs” or “snus”):
	|_| Yes    |_| No
	

	Total number of interior ads: on windows/doors (facing inside) – with brands, prices, symbols. 
(if “0” skip questions below)
	[bookmark: Text13]Number:      
(not necessarily the total of the numbers below)
	[bookmark: Text14]Number:      
(not necessarily the total of the numbers below)

	Free-standing ads (“sandwich board signs” or other):
	|_| Yes    |_| No
	|_| Yes    |_| No

	Offers for discounts, sales, and deals 
(example: “buy one get one free”):
	|_| Yes    |_| No
	|_| Yes    |_| No

	Ads for hard liquor:
	
	|_| Yes    |_| No

	Ads for beer or wine:
	
	|_| Yes    |_| No

	B. Advertising (cont.)

	[bookmark: _GoBack]INTERIOR Alcohol and Tobacco Advertising details
	Tobacco Advertising
	Alcohol Advertising

	Ads for menthol cigarettes:
	|_| Yes    |_| No
	

	Ads for fruit, sweet or exotic- flavored tobacco:
	|_| Yes    |_| No
	

	Ads for “e-cigarettes” or “electronic cigarettes”:
	|_| Yes    |_| No
	

	Ads for “natural,” “organic” or “additive free” tobacco:
	|_| Yes    |_| No
	

	Ads for specialty products (“strips”, “orbs” or “snus”):
	|_| Yes    |_| No
	

	Ads below 3 ½ feet:
	|_| Yes    |_| No
	|_| Yes    |_| No

	Neon or lighted ads:
	|_| Yes    |_| No
	|_| Yes    |_| No

	3 dimensional ads or functional ads (moving parts):
	|_| Yes    |_| No
	|_| Yes    |_| No

	Inflatable signs with ads:
	|_| Yes    |_| No
	|_| Yes    |_| No

	Ads within 2 feet of candy:
	|_| Yes    |_| No
	|_| Yes    |_| No

	Ads within 2 feet of sports pictures:
	|_| Yes    |_| No
	|_| Yes    |_| No

	Ads within 2 feet of toys:
	|_| Yes    |_| No
	|_| Yes    |_| No

	Floor decals or graphics:
	|_| Yes    |_| No
	|_| Yes    |_| No

	“Power walls” or pyramids of product on display:
	|_| Yes    |_| No
	|_| Yes    |_| No

	Ads or displays just inside front door:
	|_| Yes    |_| No
	|_| Yes    |_| No

	Ads or displays on aisle “end caps”:
	|_| Yes    |_| No
	|_| Yes    |_| No

	Cost for a: 
	0.750mL of Monarch Vodka:    $      
	Pack of Marlboro Reds:    $      
	Pack of Newport Box 100’s:    $      
	6 pack of Bud Light:
$      

	C. Healthy Food Options

	Fresh vegetables (includes salads)                   |_| No    |_| Yes    |_| 1-2 types   |_| 3 or more types
Fresh fruit (exclude lemons/limes)                    |_| No    |_| Yes    |_| 1-2 types   |_| 3 or more types  
Produce placed near front of store or next to checkout counter |_| No produce  |_| No    |_| Yes
Low-fat milk (1% or skim)                                  |_| No    |_| Yes    
Ads, signs or labels promoting healthy foods    |_| No    |_| Yes   |_| Outside the store    |_| Inside the store

	D. Products/Placement

	Products/placement details
	Tobacco
	Beer/Wine
	Liquor

	Placed next to candy?
	|_| Yes    |_| No
	|_| Yes    |_| No
	|_| Yes    |_| No

	Next to checkout stand or on the counter?
	|_| Yes    |_| No
	|_| Yes    |_| No
	|_| Yes    |_| No

	Placed near the door so it could be easily stolen?
	|_| Yes    |_| No
	|_| Yes    |_| No
	|_| Yes    |_| No

	Are there hard liquor products for sale?  |_| Yes  |_| No

	High alcohol content for sale?  
|_| Four Loko      |_| Joose      |_| Mike’s Hard Lemonade      |_| Blast      |_| Tilt      |_| Sparks  

	Are there specialty tobacco products for sale?    |_| Strips      |_| Orbs      |_| Snus      |_| E-cigarettes      |_| No  

	[bookmark: Text20]Drug-related accessories for sale in the store:     |_| Rolling papers      |_| Glass pipes      |_| Other:      

	E. Notes

	





For questions about CANS, contact Paul Davis at Paul.Davis@doh.wa.gov	Updated Jan 2015
Adult Advisor Name: ____________________ Phone Number: _________________	Updated Jan 2014
